m Utah Small business owners flt is very important for WF&Co. to
W o ——— offer a good insurance plan so our
staff stays healthy and we can
compete for and keep quality
employees.o

Wilkinson Ferrari & Co. Strategic Communications

Wilkinson Ferrari & Co. is a locally owned, highly
reputable public relations firm. The companyd 40
employees average about 35 years of age. Full
health and dental plans are offered to all
employees; three decline because they are enrolled
inthers pouseds pl ans.

iWe feel ités the right
a moral obligation, to offer health and dental
coverage to our employees, and for the company to
pay for the | mondél ghare
says partner Brian Wilkinson. i Bu t , i tos
harder and harder to do so with costs that keep

ri sing faster than any o

Over the past five years, the firm has seen premium costs rise anywhere from 10-17% a year. To keep
health insurance costs affordabl e andlesgéovemgehad t o <ch

firhere was a time when we could offer a rich benefit package with low deductibles to our employees, 0
recalls company partner Lindsey Ferrari. fi bw the best we can do is offer a fairly basic plan, with fewer
choices and benefits and higher cost sharing. 0

Today, WF&Co.6 monthly health care costs exceed the firm& lease expenses. And, because they are a

small firm, the partners are very concerned about keeping up with health care costs. fitis very important

for us to offer a good health insurance plan so our staff stays healthy and we can compete with larger

private and public firms for quality employees. | t 6 s di f fi cul t t o ourxustemershyhe r a
the percentages that our health costs increase, so
compete. 0



